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New Report Shows Latino PR Angles Could Play Key Role in
Whether Retailers Sink or Swim This Holiday Season

Hispanic consumers will play a key role in the success of this holiday shopping season and throughout
the recession. As the largest minority group in the United States, Hispanics represent steadily growing
purchasing power and are historically unaffected by economic downturns causing retail businesses to

seek a more strategic marketing position to target this significant consumer segment.

According to recent data from Experian Consumer Research, 58 percent of the Hispanic population has
not used a credit card in approximately the past 30 days and a third most often pay with cash, making
these consumers less likely to be affected by the recession and affording them with a higher percentage
of expendable income. Additionally, Hispanic buying power is projected to grow to $1.1 trillion by 2009
and to $12.4 trillion by 2011 — reflecting a 287 percent growth from 1990 according to a report published
by the Selig Center for Economic Growth at the University of Georgia.

"Because the Hispanic community has grown so significantly, we're fielding more questions from our
clients on how best to serve the growing multicultural audience and educating them on how to
communicate to a diverse consumer target,” said Marcie Perez, vice president of consumer and
multicultural services at Idea Hall, an Orange County, Calif.-based integrated marketing communications
firm that recently debuted the Hispanic Resource Guide: A Business Case for Marketing to the Fastest
Growing Consumer Segment.

Featured in the guide are informational references best suited to serve businesses and professionals
seeking to better understand and market to the nation's fastest growing consumer segment, now
projected to be more than 45 million (U.S. Census Bureau).

"Now more than ever, marketers are being faced with new challenges and opportunities to target this fast-
growing, dynamic minority in Southern California and throughout the U.S.," said Rebecca Hall, APR, Idea
Hall president and CEO. "This is a segment that crosses industries and provides growth for multiple
platforms."

Topics highlighted in the Idea Hall Hispanic Market Resource Guide include an overview of population
trends, statistics, and figures that are impacting today's marketing communications strategies, a review of
the fastest growing Hispanic markets, a look at acculturation levels, considerations for marketing to
Hispanic youth, Hispanic market buying power, and Hispanic online habits.



